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Sport is an integral part of British life. It provides

enjoyment for millions of participants and spectators, 

and it can unite the whole country behind our top

competitors and teams.

But sport isn’t simply entertaining. It is hugely important,

too. It can play a key role in tackling social exclusion,

stimulating economic regeneration and giving young

people the best possible start in life.

In the past, the value of sport has often been overlooked.

Many people have seen how it benefits individuals,

without realising how it helps society as a whole.

Spending on sport has tended to be seen as an

avoidable cost, not a necessary investment. And, as a

result, other services have fared much better in the

allocation of finite public resources.

For many years, I’ve believed that this country should re-

assess the priority it attaches to sport. Now is the ideal

time for that task to begin. Each of the main political

parties has accepted sport’s economic, social and

educational value. Many progressive local authorities

have set excellent examples for others to follow. And the

Government has emphasised the importance of 

‘joined-up thinking’ – encouraging people to tackle 

multi-dimensional problems in new, integrated and

imaginative ways.

I am convinced that sport can play a vital part in that

process. That is why we have produced a major new

document, The Value of Sport, which shows why sport

matters and how it can assist individuals and improve

communities’ quality of life. It is a publication which

combines authoritative research with numerous practical

examples of how sport has already made a real

difference to people’s daily lives. Endorsement from both

the Local Government Association and the Health

Education Authority can only add to its impact.

I am sure you will find The Value of Sport interesting and

highly informative. This factsheet summarises many of its

contents. After reading it, I hope you will become

convinced, as I am, of sport’s enormous value to our

country – and its importance to our future.

TREVOR BROOKING

Chair, Sport England

Delivering Best Value through sport

foreword



The Value of Sport
As well as providing participants and spectators with

years of enjoyment and entertainment, sport makes a

significant contribution to our economy, our environment

and our society. For a whole host of reasons – from

promoting urban regeneration to protecting the

countryside – everyone has a stake in the well-being of

English sport.

● Tackling social exclusion. In recent years, growing

concern has been expressed about the problem of

social exclusion, with people (particularly those in

deprived areas) having an inadequate stake in the

society in which we all live.

Sport is one way in which social exclusion can be

tackled. Important evidence suggests that

participating in sporting activities increases people’s

sense of integration into their local community, in both

urban and rural areas.

The Somerset Rural Youth Project uses sports projects

to tackle problems of social exclusion among young

people. Similarly, in Kingston-upon-Hull, Active8 uses

sport to motivate young people facing social problems

to gain qualifications and increase their employability

by developing their social skills.

● Community safety. Young men aged 17-25 are

responsible for a large proportion of all criminal activity

and anti-social behaviour, inconveniencing people,

blighting neighbourhoods and accounting for massive

amounts of police time and public money.

Evidence from across the country shows that sport

reduces the chances of young people slipping into

lives of crime. There is a reduced risk of a person 

re-offending if he can be encouraged to participate 

in sport.

In Bristol, a wide range of partners (including the police,

city council and a local residents’ association) have

come together in the ‘Voice of Southmead’ initiative,

which uses sport to help tackle social exclusion and

address drug-related problems and associated

criminal activity. Early indications show a marked drop

in crime, including a major reduction in juvenile offending.

● Increasing employment. Sport is already a major

employer, providing over 400,000 full-time jobs. It is

also a growth industry. For example, sports tourism has

grown rapidly over recent years, with thousands of

visitors (and millions of pounds) being attracted to

England by events like Euro ‘96 and cricket’s World Cup.

A recent parliamentary report, from an All-Party Select

Committee, commented on sport’s great, and growing,

economic importance.

‘Sport … has grown enormously in economic value;

sport is big business’  

All-Party Select Committee on Culture, Media and

Sport, May 1999.

● Enhancing the environment. The growing number of

households is increasing the demand for land for new

houses so intensifying the pressure on our countryside,

playing fields and Green Belts.

Sports fields provide green ‘lungs’ for our towns and

cities, while new facilities can regenerate previously

derelict land. In the countryside, many sports (such as

canoeing, sailing and mountaineering) contribute to

the health and sustainability of the rural economy.

Proposed developments on playing fields have been a

major cause of public concern. Since becoming a

statutory consultee on such proposals, Sport England

has opposed many developments and worked, in

partnership with local authorities, to ensure that

existing levels of sports provision are maintained and,

wherever possible, enhanced.



Making a difference

● Lessons for life. To get a good start in life, youngsters

need to receive high quality teaching enabling them to

fulfil their academic potential. But a well-balanced

education doesn’t end in the classroom and can’t be

judgedsolelyonacademicresults.Childrenneedto learn

lessons that will stand them in good stead for the rest of

their lives – a process in which sport can play a key role.

As countless sports stars have confirmed, sport can

be character-building. It teaches people the benefits 

of self-discipline, team-work, mutual respect and fair

play. It enables youngsters, in particular, to channel

their energy, competitiveness and aggression in a

personally and socially beneficial way.

‘Participation in sport enables young people to use

their leisure time in a constructive way. Group activities

such as team games can promote a sense of

community and pride in achievement which lead to

heightened awareness of the obligations of citizenship’

Home Office Consultation Document, 1997

● Promoting health. Cars, computer games and labour-

saving devices have their attractions, but they mean

that too many people are leading comparatively

sedentary lives. Indeed, one study showed that 91 per

cent of young women (and 70 per cent of young men)

are falling below the activity levels which are

compatible with a fit and healthy lifestyle. Similarly,

other research has shown that many children have

worryingly low levels of fitness.

By keeping people fit and healthy, sport is a form of

preventive medicine significantly reducing the burdens

on the National Health Service.

‘Wider active participation should be a central aim of

sports policy … Authoritative research indicates that

exercise and participation in sport help to combat

social exclusion and improve health’ 

All-Party Select Committee on Culture, Media and

Sport, May 1999

● Urban regeneration: sport’s role. Improving sports

facilities, and hosting major sporting events, can

modernise an area’s image and improve local self-

esteem. Such benefits are often intangible, but their

knock-on effects can be truly substantial.

Cities such as Birmingham and Manchester have

successfully used sport (and the arts) to increase their

attractiveness to British businesses and to inward

investors. The same has happened overseas: a recent

report by an All-Party Select Committee highlighted the

sports-led improvements in the fortunes of Brisbane,

Melbourne and Barcelona.

[Sport is] ‘a catalyst for community regeneration …

Indeed, this country cannot afford not to attract and

stage international sporting events’ 

All-Party Select Committee on Culture, Media and

Sport, May 1999

● The value of volunteers. The Government has

recognised that voluntary activity is a key element in

creating and sustaining an active and inclusive society,

and that sport is one of the main ways in which people

choose to put something back into their communities.

From organising local clubs to running international

competitions, volunteers play a crucial role in

promoting sporting activity. Indeed, sport benefits from

the time, talent and dedication of no fewer than 1.5

million volunteers whose work is invaluable in

promoting social inclusion.

‘Voluntary and community activity is fundamental to the

development of a democratic, socially inclusive society’ 

Draft compact between the Government and the

voluntary and community sectors, August 1998

In short, sport is important to everyone. Millions benefit

directly, through active participation. For millions more,

the benefits are less direct but no less important.



Delivering Best Value through sport

Sport for all
As well as promoting sport’s economic and social value,

Sport England is keen to get more people participating

in sporting activities, to ensure that they derive the

greatest possible benefit from sport. At the moment,

participation rates vary from one social group to another

– according to age, sex and income, for example.

In addition, participation in sport varies between regions,

and within them. In the past, Sport England has not been

able to tackle this problem as effectively as we would

have wished. Despite distributing money from the Sport

England Lottery Fund, we were unable to encourage

applications from areas in which sports facilities were

known to be inadequate or non-existent. However, after

the passage of the Lottery Act 1998, Sport England was

given permission to take an increasingly forward-looking

approach. Our new Lottery Strategy, published in May

1999, outlines a more pro-active, streamlined and

decentralised policy on the distribution of money from

the Fund. As a result, we can be confident that a greater

number (and wider range) of people will get the

opportunity to become active participants, experiencing,

perhaps for the first time, the excitement and enjoyment

that sport can offer.

Sport England’s Lottery Strategy represents perhaps the

most important sports policy in our country’s history. It 

is a long-term commitment to the future of English sport,

stretching ten years into the future. It is backed by 

£2 billion spent on the lottery by the public. And it sets

ambitious targets for our sportsmen and women – at all

levels – and for Sport England itself.

Sport England: part of a team
But Sport England is not acting in isolation. On the

contrary, we are working closely with a wide range of

sports organisations, governing bodies and local

authorities to improve the facilities, management and

quality of English sport.

For example, Sport England has endorsed the Local

Government Association’s initiative for a Cultural

Services Best Value Strategic Alliance that seeks to

ensure coordination across cultural service

agencies, adding weight to the importance of sport in

the Best Value process.

Similarly, we recognise the limitations, as well as the

advantages of the Sport England Lottery Fund. Although

it has already supported projects of all sizes, in every

part of the country, it should not be seen as a substitute

for funding from other sources. Indeed, although the

Fund makes a major contribution to English sport, its

resources need to be kept in perspective, as local

authorities’ financial commitment to sport is considerably

greater – and must continue to be so.

By working together, Sport England and its partners,

public and private, can ensure that sport’s many benefits

are experienced by the largest possible number of

people. Our aims are clear. We want to see more people

involved in sport; more places to play sport; and more

medals being won by English competitors, through

higher standards of performance.

Sport England believes those objectives can be

achieved. But only by working together, as a team, and

ensuring that decision-takers, in central and local

government, are convinced – as we are – of sport’s great

and growing value.

● If you would like the full copy of The Value of Sport

(reference number 887), please contact: Sport England

Publications, PO Box 255, Wetherby LS23 7LZ 

Tel: 0990 210255 Fax: 0990 210266. 

Alternatively, please visit our web-site:

www.english.sports.gov.uk
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